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WHAT IS CANVA?

Canva is a free graphic design platform

Some things you can make on Canva:

Posters

Presentations

Instagram Posts

Video Thumbnails

QR Codes

Infographics

Animations

Documents (resumes, cover letters, etc)

Merchandise designs (shirts, stationery, calendars, etc)



WHAT MAKES
CANVA A COOL
TOOL?
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IT°’S FREE

rks of Fr

nva Premium for

Nonprofits:

Offline nonprofits can have up to

50 staff members on a team for free

Can upload your organization’s
brand color palettes and fonts for

free

Unlimited folders and 100GB free

cloud storage for projects

Qualifying Nonprofit Organizations

Registered nonprofits

Social impact organizations with a
mission consistent with a public or

community benefit

Public health organizations,and

government entities assisting with

public health



IT°S COLLABORATIVE

* Like Google Docs for graphic design!
* Multiple users can work on the same project at once
* You can see teammates make edits in real time

&

« Teammates can leave comments on different elements of a project (ie

font/color/size change requests)

* Eliminates the need to email back and forth about a static file that

tecammates may not have access to




IT’S INTUITIVE

* Ireceived no training in Canva. What I know about Canva I know from

teaching it to myself for three years. It’s that intuitive.
* Designed to be easy and accessible to users of all experience levels.
 Simplified interface allows for ease of productivity and trainability for

&

folks who need support

* Makes expanding your skills within Canva less daunting




IT°’S VERSATILE

* Mobile - available on tablet and phone
* Desktop web app
* My preferred method because:

* more room to articulate elements in your design

-

* Easier to navigate through project folders




MASSIVE FREE ASSET
LIBRARY

Seemingly countless options of free:

* Graphics + Stock images ‘“
* Backgrounds + Stockvideo
» Templates * Stock music/sounds

» Typefaces




HOW CREATV USES
CANVA




VISUAL ASSETS

Graphics for:
* Social media
e CreaTV website assets
* Internal communications

 Event promotional graphics (for internal and

external purposes)

e Printed material




SOCIAL MEDIA

The Community departmentat CreaTV
uses Canva to make graphics to advertise
community classes on our social media
outlets.

ORIENTATION

SATURDAY MARCH 4

11 AM-12 PM
38 S2ND STREET

SIGN UP AT CREATVSJ.ORG

CREATV!




WEBSITE ASSETS

Orientation

Want to know more about CreaTV? Learn
about the resources available to help you tell
your story. Find out why you should become a
member!

When: Saturday, January 21| 12 pm-1pm
Cost: Free
Location: Virtual

Classes

Editing Photos in Lightroom

In this 2-hour course, students will learn the
basics of photo editing through Adobe’s
premiere editing software, Lightroom. Topics
covered include basic editing skills like
exposure manipulation and composition theory
to advanced techniques like optics control and
color theory.

Although not recommended for first time
editors, students are also encouraged to bring
in a maximum of 1 example they wish to edit
and would be able to follow along and edit their
creationinreal time.

CREA

Orientation

Want to know more about CreaTV? Learn
about the resources available to help you tell
your story. Find out why you should become a
member!

When: Saturday, February 4 [10:30 am - 11:30
am

Cost: Free

Location: Virtual

£ SEARCH

The thumbnails for class offerings on the website made from stock images and editing functions within Canva.




INTERNAL
COMMUNICATIONS

Event flyer made to communicate with the
2022 Summer Documentary Institute cohort
about a celebratory pizza party for completing

the program.

SATURDAY, AUGUST 13TH, 2022
12 - 3 PM | WILLIAM STREET PARK

JOIN YOUR SDI COHORT FOR SOME OUTDOOR FUN

* FOOD - SHIRTS - TIE DYING - RECREATION -
- RELAXATION - PHOTOSYNTHESIS -




EVENT PROMOTIONAL
GRAPHICS

DOCUMENTORME SCREENING
12,10.2022 [ 6 = © P

@ OPEN SJ
SINTAGIKSSS! 38 S 2ND ST. SJ, CA 95113

COMMUNITYE
DOCUMENTARYE

Graphic banner used for Eventbrite registration page (above).

Companion graphic formatted for Instagram (right).

CREA

presents

DOCUMENTORME
SCREENING

122, 10,2022
=8 Pl

SHACKS] OPEN S
COMLIUNITY! S OND ST.
DOGUNMENITFARVYA SJ, CA 95113




PRINTED MATERIALS FOR EVENTS AND PROGRAMMING

PRESENTS

THE DOCUMENTORME 2022 SPONSOR
SCREENING ACKNOWLEDGEMENT

CREATV SAN JOSE WOULD LIKE TO THANK

ABOUT DOCUMENTORME

This 15-week free program provides an
opportunity for people in the South Bay Area
to explore the creative art of storytelling
through documentary media production. We
hope to empower the stories and experiences
of BIPOC, low-income, working-class, and
other historically underserved communities in
San José and Santa Clara County.

Participants research a subject of personal
and community  significance, receive

ABOUT CREATV

MISSION

Our mission is to inspire, educate, and connect San José
communities, using media to foster civic engagement. We fulfill
our mission by providing the training, tools, and platforms that
allow diverse and often under-served communities to tell their
stories and express their views through digital media.

VISION

mentoring from our professional community Soilosk i & pommuinty W hete afe no
media team throughout the  filmmaking barriers to self-expression through community
process, and produce a short documentary media.

SILICON
VALLEY
COMMUNITY
FOUNDATION

FOR THEIR GENEROUS SUPPORT. WITHOUT
THEIR CONTRIBUTION, DOCUMENTORME
WOULD NOT BE POSSIBLE. THANK YOU
FOR INVESTING IN OUR COMMUNITY!

about their chosen topic.

In addition to mentoring, each participant
receives access to production equipment and
technical training to cultivate their artistic and
media-making skills. Additionally, all
participants receive a monetary stipend for
their time and a free one-year membership to
CreaTV San José.

STRATEGY

We seek to create a more equitable media
ecosystem with a focus on developing
impactful programs for communities who do
not have access to or representation in media
and technology.

View of the introductory pages from our playbill for CreaTV’s first in-person screening event in recent years.




SKILL BUILDING

We use Canva to teach the process of
creating artist statements and press
kits for students in our long-form
program curriculums

*  Students learn a new application to
develop skills in cohesively
presenting visual and written
communication about their media

projects

Sample pages from a press kit made by high school students in our summer documentary internship.

A Documentary by Joanna Bui, Vincent's Carillo, Vanessa Lu

SCHOOLS
DIVIDED

This documentary focuses on the achievement gap within college
acceptances between students in higher income schools compared to lower
income schools. We interviewed several students and faculty members in
order to shed light on the socioeconomic, academic, and cultural differences
between the two schools.

. I

LB

Featuring Ms. Rangel and Angel Bernal

|Screening Date: 7/23/22|

CONTACT | (0 community@creatvsiorg
INFORMATION | £ (408)200-2481

Producer | Vincente Carrillo

Creative media like film and television has always influenced me as a kid, | don’t know if | have a
specific style really, the things that always drew me in were engaging stories. Creative ones, my
favorite show as a kid was Teen Titans a show of engaging and creative storylines and great action
It doesn't have to necessarily be something deep and nuanced though, another show I enjoy is a bit
more fun-loving which is Scooby-Doo which isn't a deep show by any means but it's creative and
engaging and that's what | like. Stuff like that pulled me into filmmaking.

Cinematography | Vanessa Lu

As a high school artist of many medias including music, painting, and photography,
filmmaking was a new media for me. The same foreignness of filmmaking intimidated me
as it interested me. Throughout the process of production, | realized the applicability of the
other skills | have learned with my experience in other forms of artistry. Overall, this
experience was valuable for my exploration and growth as an artist, and as a student.

Editor | Joanna Bui

The process behind my creative endeavors usually entails scrolling through Pinterest, and
making a board with photos that fit the energy of the painting or illustration I'm creating.
Afterwards, | brainstorm several compositions, and color palettes, then get to work! Though,
| haven't developed my own artistic style yet, meaning a lot of what I'm making is
undoubtedly spontaneous. I'm still experimenting to see what makes me happy. However,
the problem is that everything makes me happy, and | want to do everything! There's no
way to describe my art or fit it into one category. In the end, | just hope that people are able
to look at my paintings and illustrations and think, “Wow, this girl knows what she's doing!”

Cast | Ms. Rangel

Dr. Adriana Rangel is the associate principal of education development at Mount Pleasant
High School. She's an important figure at the school, and attended West Valley College, UC
Berkley, San Jose State, and a Stanford where she got her doctorate. She believes that it's
important to improve the lives of the students at her school and to change the statistics
about how schools like MPHS are perceived.

Cast | Angel Bernal

Angel is a graduate from Mount Pleasant High School, he's planning on going to college to
get a degree in computer science. He has interests in skateboarding and playing video
games and has experience in film, apart of a film production group with producer Vincente
called Carl's Seniors. Where their group won 5 awards at a multimedia awards show and
premiered a film they made in their school theater. On top of the degree he's pursuing, he
plans to continue to make films with Vincente, continuing the legacy of Carl's Seniors.




PROFESSIONAL DEVELOPMENT

ming: Communitv-oriented resum rksh

* Participants leave with newer, cleaner, more competitive resumes

* Participants develop marketable graphic design skills



APPLY FOR CANVA FOR NONPROFITS

Scan this QR code to apply for Canva for your community media center.



LIVE DEMO

Now that we have a primer on what Can
let’s take a moment to Qhﬁ_CkQ_u_tJMhaI_lI_lmkS

like in action!

&



https://www.canva.com/design/DAFXUWxj9r8/Hd8BTB1ng3eIkWfKSphRRQ/edit?utm_content=DAFXUWxj9r8&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFXUWxj9r8/Hd8BTB1ng3eIkWfKSphRRQ/edit?utm_content=DAFXUWxj9r8&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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