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Running Online Campaign Events vs. Live Event 

Business Models  

Using Media to Generate Money Outside of TV
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Let's continue

Introduction: Campaigns, Models, Events (Oh My!)



Cheapest Events (Online P2P)

The Building Curve (Wine Pulls/Dinners)

The Gala/Film Festival/Year Round Cash Cow
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Watching The Bottom Line



The Film Festival: How Does It Fit?

Year-Round Short Film Incubator Program

Go from Script-to-Screen in 10 months

Generate 10 new Shorts and a TV Show Annually

A Place Called Sacramento

4Coming Soon:  FESTBOLD+
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Using Streaming platforms, Social Media, and other apps, you can increase your audience and

subscription base.

Stream to the World1

Sponsors love the feel of “Hollywood”, so when you “bring it”, they come.

Are you hosting a proper red carpet?2

The internet/cell phone is infinite in revenue generation.  Sponsored spaces include virtual rooms,

banner ads, and portions of events that are Streamed.  Build audiences with Social 

Media, and apps like Reddit, Discord, and Mass texting or custom built apps.

Digital is your best friend.  Hire and inspire our Youth.3

Streaming Integrations
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Application Prep  

What’s your story?   

Funding What You Already Do Well  vs. Chasing Trends
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Let's continue

Introduction: Are Grants Right For Me?



Types of Grants

Grant Resources

Partnering For Grants
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The role of grants in community media funding



Writing the “Perfect” Grant

To be successful with any grant, one must

demonstrate the impact you have already made.

What makes YOU/Your Org the BEST fit for any

grant?

What Is Your Story?
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Demonstrate in-kind or any monetary gifts going towards the project from partners. What is

their “skin in the game?”  Who has taken a chance on you? 

Who are your community partners?1

Get your programs granted--don’t create new programs to grant.

What are you already doing really well? What problem are you solving?2

Once you know how the sausage is made, you will understand how to be a the up and coming chef.

Volunteer on grant committees.3

Be Attractive
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Corporations

Focusing on your own backyard pays off.

Start with Rotary or other groups that raise funds for Orgs

Expand to local Film Office or City entity

County Grants

State/ Federal

The Federal Level vs Local Level

Banks

1 2 3
Foundations
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